
Matthew Nutt's career at Flywheel Brands showcases his adaptability and 

commitment. He initially served as a Client Development Executive and 
later took on the role of Director of Outside Sales before assuming his 
current position as Chief Revenue Officer. 

Armed with a Psychology degree from the University of Arkansas, Matthew 

employs his insights into consumer behavior to boost revenue and cultivate 
enduring client relationships. His leadership has been instrumental in 
driving Flywheel Brands' growth, marked by innovative sales strategies and 

valuable partnerships. 

Matthew is married to Sarah, and a proud parent to Ivey, Everett, and 
Addie. He has a passion for running, cycling, and training, which fuels his 
personal and professional drive. 

Matthew Nutt
Chief Revenue Officer
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